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BEER IS GOOD FOR YOU 


Magazine and television advertisements sponsored 
by the United States Brewers Foundation have intro- 
duced a new sales appeal intended to create the im- 
pression that beer is “good for you.” 

Clayton M. Wallace, 
Executive Director of the 
National Temperance 
League, with which forty 
three state temperance or 
ganizations are affiliated, has 
protested this approach in a 
formal complaint to John W. 
Gwynne, Chairman of the 
Federal Trade Commission. 


Mr. Wallace 


The Brewers Foundation has made commitment for 
a series of 21 advertisements emphasizing the “good for 
you” theme in Life, Look and the Scturday Evening 
Post magazines. The first of the series began in Life 
June 8 issue and the last is scheduled to appear in the 
December 8 number of Look. The Foundation contends 
their campaign will sell beer to 54,000,000 people each 
week June through December. 

The trade magazine “Advertising Age” of June | 
commented on this latest effort of the brewers to boost 
sagging beer sales, evidencing some doubt as to the 
propriety of such an approach. Said the account: 

“Brewers New Push — ‘Good for you!’ reads the 
bold type in this color spread scheduled for the June 8, 
Life. In context it refers to the good work done by the 
fisherman in the illustration, although to others it might 
imply that beer is ‘good for you.’ The U.S. Brewers 
Foundation will attempt to promote consumption of 
yeer with spreads like this running on a rotating basis 
n Life, Look and the Saturday Evening Post. In the 
vast any mention of the therapeutic value of beer has 
xeen forbidden by the Federal Alcohol Administration 
Act.” 

Mr. Wallace, in requesting the Federal Trade Com- 
mission to take action, claimed: 

“The ‘Good for You’ ad states boldly that beer 
‘really picks you up too’ and that ‘it perks you up — 
won't let you down.’ These positive statements falsely 
imply that beer is stimulating, whichis not true. Al- 
cohol, the active ingredient in beer, is not a stimulant, 
but an anesthetic and a depressant.” 


(Continued on Page 3) 





A WARNING! 


Don't ride with a driver who has been drinking. 
At least don’t ride with him if you expect to collect 
damages in the event the driver has an accident. 

A recent court decision has said in effect: If you 
ride with a driver you know has been drinking, it’s your 
own funeral. You assume the risk of being in an acci 
dent. 

The case upon which the decision was based had 
to do with a couple visiting friends, during which visit 
all concerned had two or three drinks. The hostess vol 
unteered to drive her guests home and in so doing hit a 
parked car. The visiting friends sued their hostess for 
injuries. 

The jury returned a verdict against the plaintiffs, 
whereupon their attorney appealed to a higher court. 
The Appellate Court upheld the earlier decision and 
said the lower court judge had not erred in his instruc 
tions to the jury. The higher courts ruling stated: 

“The driver consumed two or three drinks in the 

presence of the plaintiffs, and a police officer testi- 

fied that an odor of alcohol was noticeable on her 
breath shortly after the accident. The jury could 
have reasonably concluded that the driver's negli- 
gence caused the injuries and was brought about 
by the drinks, and, from the testimony of all parties, 
must have concluded that plaintiffs knew of the 
driver's drinking when they entered the car. An 
assumption of risk 


instruction was therefore ap 


propriate.” 


——-— ——Qq—— —--— 


OKAY, THEY WANT SLOGANS! 


Seems that the J. Walter Thompson Advertising 
Agency, which handles the Schlitz Brewing Company 
account, has come up with a new series of newspaper 
and magazine ads and television commercials that use 
such coined words as “Schlitznic,” “Schlitzcue,” and 
“Schlitzfest.” Explained the ad men, “We are identify 
ing Schlitz with the phases of American life into which 
it fits naturally, doing it in a way that is entertaining, 
different, memorable and, above all, fun.” 

In this same spirit of good, clean fun, The Meth 
odist Board of Temperance suggests some additional 
catchwords. 

For headache from overindulgence: 

For hangover: “Schlitzover.” 

For an accident caused by drinking. “Schlitzident.” 


“Schlitzache.” 
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AIRPLANE WHISKEY 


(one drop and you're dead) 


Legislation to ban the selling or serving of alcoholic 
beverages aboard airplanes has been before Congress for 
some time. And now the chance of such legislation re- 
ceiving favorable consideration is better than ever, says 
Columnist Drew Pearson. 

In his “Washington Merry-Go-Round,” Pearson re- 
ported one of the most powerful men in government, 
Speaker of the House Sam Rayburn, is now behind the 
bill because of an incident which occurred on a plane 
in which he was a passenger recently. 

Here is what Pearson had to say: 

“Speaker Sam Rayburn is not averse to a Bourbon 
and Branch water, but there is nothing he dislikes more 
than excessive drinking. Right now he is determined to 
enact a bill banning the sale of alcoholic drinks on the 
commercial airlines. Most of his congressional colleagues, 
however, don’t know what is behind his crusade. Here 
is what happened. 

“Rayburn was pestered by a drunk while flying 
back to Washington from Texas recently. 

“As Sam explained to a ‘friend: This fellow was 
already ‘flying’ when he sat down beside me, before the 
plane even took off. By the time he was served two more 
big drinks he was really in high gear. Unfortunately, he 
recognized me and began yelling in my ear about what 
was wrong with Congress. 

“ “Of course, I couldn’t get away from him up in 
that airplane. He also bothered other passengers. It was. 
one of the most unpleasant trips I have ever experi- 
enced.’ 

“When the Speaker arrived in Washington he lost 
no time seeking out the chairman of the Interstate Com- 
merce Committee, Rep. Oren Harris of Arkansas. 

“* Oren, isn’t it about time you reported out that 
airplane drinking bill?’ he demanded. 

“Harris has been wasting no time acting on the 
suggestion. The anti-snifter measure, which is supported 
by most airline pilots and stewardesses, in addition to 
Rayburn, should be reported soon for House action.” 





WHO’S WHO 


Ralph W. Atkinson was elected as a member of the 
Executive Committee of the Temperance League at the 
annual meeting held January 1959. 

As a native of lowa, Mr. 
Atkinson studied in the pub- 
lic schools of that state, and 
was graduated from Iowa 
State College with the de- 
gree of E.E. in 1906. For 
nearly all his business life 
he has been associated with 
the General Cable Corp. re- 
tiring as Director of Research 
in 1954 but continuing as a 
research consultant. 





Mr. Atkinson 
Mr. Atkinson is a Fellow of the American Institute 
of Electrical Engineers, a member of the Board of Ex- 
aminers of the Insulated Conductors Committee and of 
the honorary engineering fraternity Tau Beta Pi. His 


alma awarded him the Marston Medal for 
“Achievement in the Field of Engineering” and he was 
sent by the U.S. Government as a non-participating 
engineering observer to witness the atom bomb tests at 
Bikini in 1946. 

From June 1956 to June 1958 Mr. Atkinson served 
as Professor of Electrical Engineering at the Bikar In- 
stitute of Technology in India under the “Point Four” 
program. 

The many friends of Mr. Atkinson respect his 
views with regard to abstinence. His opinions have been 
influenced by personal observation, his contacts as a 
church official and his relationships with the YMCA 


and the Boy Scouts of America. 


mater 


a Oo-—— — — 


BEER BILLBOARDS PREDOMINATE 


Outdoor Advertising, Inc. reports each year con- 
cerning the companies using the largest amount of bill- 
board space during the previous year. 

The report for 1958 cites twelve beer and liquor 
concerns among the twenty-five top advertisers. No other 
one industry has as many companies among the leaders 
in such advertising. 

The twelve representatives of the liquor traffic who 
are among the top twenty-five and the place they occupy 
on the basis of expenditures are: 

3. Anheuser-Busch 
8. National Distillers & Chemical Corp. 
9. Distillers Corp. — Seagrams 

11. Theodore Hamm Brewing Co. 

12. Falstaff Brewing Co. 

13. Joseph Schlitz Brewing Co. 

15. Affil. Distillers Brands Corp. 

19. Lucky Lager Brewing Co. 

20. Liebmann Breweries 

23. Miller Brewing Co. 

24. F & M Schaefer Brewing Co. 

25. P. Ballantine & Sons 
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IMPLIED CONSENT BILL BLOCKED 

The administration backed bill A168 to require tests 
for intoxication passed the Assembly with only one dis- 
senting vote. The bill was then referred to the Senate 
where it has remained in the hands of a committee with 
no action being contemplated. 

Apparently the Republican controlled Senate pre- 
fers a “do nothing” policy in place of an honest effort 
to reduce accidents and deaths caused by drunk drivers. 
It is also possible the American Automobile Association's 
opposition to the bill has given the senators the excuse 
needed to justify their opposing the Governor's request 
for such legislation. 

Evidently only an overwhelming expression on the 
part of those who are interested in minimizing the 
drunken driver menace will pry the bill out of com- 
mittee. 

As suggested in the last number of the “News” a 
number of our readers have written their auto club, 
which presumably is concerned with the welfare of the 
majority of their members, to support rather than oppose 
A168. 

If some of the Republican Senators are reminded 
by their constituents that the bill is needed perhaps petty 
politics will take second place and some of the senseless 
slaughter by alcoho] befuddled drivers armed with a two 
ton weapon of destruction can be stopped. 


oO 


STATISTICALLY SPEAKING! 
Robert E. Popham compares rates of alcoholism per 
100,000 population 20 years and older for several coun- 
tries: 





France 5,200 alcoholics per 100,000 
U.S.A. 3,952 
Sweden 2,580 
Switzerland 2,385 
Denmark 1,950 
Canada 1,804 


In terms of gallons of absolute alcohol consumer 
per capita — 15 years and older: 


France 2.95 gal. 
U.S.A. 1.66 
Switzerland 1.60 
Canada 1.48 
Denmark 1.29 
Sweden 1.06 


These figures indicate there is a definite relation- 
ship between the amount of alcohol consumed as a 
beverage and the number of alcoholics. 


oO 


BEER IS GOOD FOR YOU 
(Continued from Page 1) 

Also cited in the complaint to Commission Chair- 
man Gwynne were statements by leading medical au- 
thorities with regard to the toxic affect of alcohol. 

In ending his protest to the Federal Trade Com- 
mission, Mr. Wallace requested, “We respectfully urge 
you to use your good offices to instruct the United States 
Brewers Foundation to cease and desist from such false 
and misleading claims made use of in Life magazine, 
June 8, 1959.” 





A REPORT 


High school teachers have been liberal in their 
praise of the League lectures in the health, physical edu 
cation, and driver education classes. 

A growing list of schools requesting an annual visit 
indicates the program is sound and that it succeeds in 
accomplishing the desired results among the students. 

Mr. Herbert E. Althouse, Head of the Physical 
Education Department of the Burlingtun High School 
writes: 

“I wish to express my personal thanks and that of 
the other members of the Department for the very ex 
cellent presentation ‘Ethyl Is Not A Lady’. 

“In talking with various students many favorable 
comments were made to me about the program. I can 
think of no better way to fulfill the New Jersey State 
requirements on alcohol education.” 

During the school year September 1958 to June 
1959, thirty schools were visited and 195 classes were 
conducted. The average number of students in each 
class was 54. 

The aim of the League was not to see how many 
students could be contacted but rather to do the most 
effective work possible with selected groups. 





WE GRATEFULLY ACKNOWLEDGE 
GIFTS FROM 
Mitprep REMPFER 
IN MEMORY OF 
Maras. E. D. PANNELL 
AND FROM 
Mars. W. O. HEckMaAN 
IN MEMORY OF 
HER HUSBAND 
. the righteous shall be in everlasting 
rememberance.” Psalm 112:6 














WHAT DO YOU THINK? 


If an alcoholic persists in seeking help in the fel- 
lowship of the church, naively assuming that the folk 
who do all this talking about love and acceptance really 
mean business, he is due for a real shock. Of course, a 
compassionate pastor may re- 
fer him to Alcoholics Anony- 
mous, and a magnanimous 
elder may send a basket of 
food to his distraught fam- 
ily, but to find acceptance, 
the alcoholic must ordinarily 
go outside the church for 
it. 





Dr. McKay 

In the main, this is so because the church moral- 
izes the problems of men. It treats the symptoms, if it 
does anything at all, and ignores the causes. It doesn’t 
really care. It prefers peace and quiet and order to dis 
turbance, disquiet, and the ardor which is prerequisite 
for the reclaiming of troubled men and women. 

Artuur R. McKay, 


President, McCormick Seminary 
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THE HIGHWAY BEAUTIFUL .. . 
AND THE BEER CAN 


Bishop White cleans up beer cans from along Canal 
Road near Bound Brook. 

On a recent trip through seven states it was ob 
served all but one state posted signs warning motorists 
of penalties that-could be invoked for the throwing of 
trash along the highway. 

The absence of paper along the highways indicated 
most motorists are observing the warning and refraining 
from discarding tissue, candy wrappers and other waste 
in a careless manner. 

One very obvious indication of a lack of respect 
for anti-litter laws however, were the numerous beer 
cans and bottles discarded everywhere. 

There is something about beer that makes the 
drinkers less thoughtful. Not only does he show less 
consideration with respect to keeping the roads clean 
and attractive, he also is less considerate of his speed, 
the safety of his passengers and the rights of other 
motorists. 

New Jersey, in keeping the berm free of beer con 
tainers and other trash, spends approximately $275 per 
mile per year. In an effort to cut this tremendous ex- 
pense the State Highway Department has erected 875 
signs bearing the wording “No litter — fine $50.” They 
have been erected at five mile intervals in both directions 
on all State highways with the exception of built-up 
areas of municipalities. 

But wherever you travel these days the one thing 
you can be sure to find at the seashore, the mountains, 
along a country road or in the park, are the empty beer 
cans discarded by the irresponsible “I don’t care” kind 
of individuals who seem to be the brewers’ best cus 
tomers. 





U. S. “BAD NEIGHBOR” POLICY 

Because advertising of alcoholic beverages is 
Canadian Canadian 
brewers are circumventing their own laws by us 
ing U.S. radio and TV stations near the Can 
adian border. Those U.S. stations thus nullify 
Canadian regulations of beer advertising. Recent 
that only $2,000,000 to 
$3,000,000 is spent on beer advertising in publi 
cations in Canada, some $4,000,000 is spent by 
Canadian brewers plugging beer in Canada over 


banned on most stations, 


figures show while 


U.S. border stations. 














IS AN ABSTINENCE PLEDGE 
OUT OF DATE? 


William A. Brady, M.D., whose column appears 
in several hundred newspapers from coast to coast has 
this to say about abstinence pledges: 

My brothers and I took the pledge at the age of 
seven or eight, at mother’s knee. Mother was a member 
of the WCTU, for which I thank God every day when 
I thank Him for my good parents. My three brothers 
and I kept the pledge for life. Having done well enough 
without alcohol in our youth, we couldn't see the sense 
of resorting to the narcotic after we were grown up. 

Alcohol addicts sometimes argue that it is wrong 
to ask a child to take the pledge before he is old enough 
to know what he wants to do. If a person is going to 
drink he will drink in spite of such an involuntary 
promise, they maintained. 

By the same reasoning, if a person is going to lie, 
steal or kill he will do so in spite of any teaching that 
it is wrong to do so. 

From pretty wide correspondence with newspaper 
readers over a period of many years, 1 have gotten the 
frightening impression that parents and others in a 
position of authority or with influence on growing 
children either do not believe in total abstinence or they 
are too timid to say so. 

Mind you, I understand why you are afraid to 
speak up. No doubt your job, or welfare takes pre- 
cedence over character, honor and integrity just as m) 
desire to continue teaching health makes me pull my 
punches, at any rate somewhat. 





A CORRECTION 
The last number of the Temperance News 
carried the statement that “94 of Kentucky’s 120 
counties are dry under local option. This gives 
Kentucky — the Whiskey State — the largest per 
centage of dry territory of any state in the nation.” 
The Georgia Temperance League advises the 


recent dry victory in Bacon County gives the 
Cracker State 134 dry counties out of a total of 
159. Therefore, 84% of Georgia is dry as com 
pared with Kentucky’s 78%. 

Our apologies to Georgia. 














